
2026 Vendor Package

eddiswholesale.com



2

Please register at

EddisExpo.com
Vendor registration now open!

WELCOME  .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .  3 

LANDING PAGE  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .                            4

BOOTH HIERARCHY .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .                         5

VENDOR BOOTH  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .                          6 - 7 

NEW PRODUCT SALON .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .                      8

PALLET ALLEY .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .  9

MARKETING SUPPORT .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .                      10

PROGRAM/PRICING INFO .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .                   11

DIGITAL BOOTH OPTIONS .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .  12

ONLINE BOOTH OVERVIEW  .   .   .   .   .   .   .   .   .   .   .   .   .   .   .  13 - 16

VISUAL WALK THROUGH .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .  17

SEPTEMBER 28 - OCTOBER 2, 2026



3

Welcome to Eddi’s Expo26 
The Quality Collective Marketplace

We’re proud to continue the legacy of Eddi’s Expo, 
an event built on strong relationships, trusted prod-
ucts, and shared success across the industry. While 
this year marks an exciting new chapter, our focus 
for 2026 is to keep the experience familiar, seam-
less, and successful for both our customers and 
vendor partners. Building on strong feedback and 
proven results, Eddi’s Expo will once again be host-
ed online in partnership with Perenso—continuing 

to better serve customers across Canada while maxi-
mizing accessibility and sales performance.
Together, we’ve enhanced the platform to provide a 
streamlined, reliable environment to showcase your 
products and drive sales. At the same time, we’re 
energized by the opportunity to evolve the platform 
in the years ahead, introducing new and innovative 
ways to connect you with your customers and drive 
meaningful growth for your business.

Customers will receive login credentials granting ac-
cess to a full list of vendor booths. Within each digital 
booth, they can browse product listings, view images, 
and explore detailed product information—mirroring 
the experience of a well-organized catalogue.
Orders are placed directly within the same interface 
where products are viewed, creating a seamless and in-
tuitive purchasing experience. As with previous Expos, 
both vendors and customers will receive a complete 
order summary following submission.

How it works:
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Show Lobby

When customers go to log in they will be welcomed 
into a virtual lobby. The banners (1 - 4) are clickable 
and the big screen at the top right corner (5) will have 
a slideshow of ads for the Premium Booth Vendors  

rotating in a carousel format as part of Marketing  
Support. On the left (6) customers will be able to  
navigate the new product showcase, Pallet ally, and any 
other special deals.

As a vendor, you will have access to your online booth 
where you can view and manage your product list-
ings. Eddi’s Wholesale will populate your program 
and pricing information within the Perenso system, 
so it is important that all details are submitted as 
early as possible. This allows our team sufficient time 
to review, adjust, and upload your listings accurate-
ly. We will also upload all product images available  
within our database.
Once registered, returning vendors from the 2025 
show will have their booths pre-populated. From 
there, you can update your booth banner, company 
logo, company description, and add supporting  

content such as videos and PDFs. You will also have 
the opportunity to upload any additional product  
images not currently in our system (see pages 14–18 
for more details).
We strongly encourage vendors to include a company 
bio and contact information within their booth so 
customers can easily reach out with questions during 
the Expo.

Online Booth

Lobby Page

Please note: All booths for the EXPO must be 
completed 2 weeks BEFORE the Expo starts.
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Booth Tiers
Customer View

Booth Hierarchy
• We offer three tiers of booth displays. As of this version of the booklet, Tier 1 is reserved for House Brands.
• Vendors who opt for a Premium Booth will be placed in Tier 2.
• Standard Booth vendors will be positioned in Tier 3, consistent with last year’s placement.

1
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Logo
Your logo on a 
white background 
205px X 100px.

Cover Photo
Must be 1165px X 500px 
to see your contact info 
without scrolling down.

Content
Upload resources such 
as PDF flyers/brochures 
and videos. 20 MB limit.

Contact
Be sure to add phone number(s) and 
email address(es) so customers can 
contact you if they have questions.

Vendor Control
Customers can request that 
vendors take control over their 
order forms. You can add or 
subtract items from an order.

About
Write a brief 
introduction to 
your company.

View order
See what is in 
a customer's 
shopping cart.

Vendor Booth
Customer Booth View
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Vendor Booth
Customer Product View

Grid view
Default mode. 
This shows the 
product images.

Multi-Order
Click on the slider to enable 
ordering multiple items at a 
time. Once activated the  
slider will become orange.

Pages
Click the arrows 
or the numbers 
to view the 
following pages.

Products per page
Change the number of 
products to view on a  
page from 3 - 48.

List view
View more information at 
a glance, such as brand, 
category, and price.

Support
Click on this icon to view 
FAQ's as well as connect 
with perenso support.
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For NEW Products

Standard Booths are entitled to showcasing 5 new 
products (including variations of colour, size, etc.) in 
the NEW PRODUCT SHOWCASE. Additional new prod-
ucts will live in the vendor's booth with the "new" tag. 
Products will be selected by Eddi’s Wholesale staff  
unless otherwise specified.

Premium Booths are entitled to showcasing 15 new 
products (including variations of colour, size, etc.) in 
the NEW PRODUCT SHOWCASE. Additional new prod-
ucts will live in the vendor's booth with the "new" tag. 
Products will be selected by Eddi’s Wholesale staff  
unless otherwise specified.

The showcase can be accessed from the top of the screen by clicking the "showcase" button (1).

Product Showcase

1
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Pallet Alley is back and easily accessible as soon as customers enter the Expo. Products will be tagged as  
"Pallet Alley" and live in both the vendor's booth and Pallet Alley areas of the site so customers can't miss them.

Standard Booths will get 6 Pallet Alley placements 
in the Pallet Alley booth, with the remainder of their 
pallets living in their booth. Products will be selected 
by Eddi’s Wholesale staff unless otherwise specified.

Premium Booths will get ALL of their Pallet Alley 
deals in the Pallet Alley booth as well as in their booth. 
Products will be selected by Eddi’s Wholesale staff 
unless otherwise specified.

Over the past three years, our Door Crasher program 
has consistently delivered exceptional results. In 
partnership with select vendors, we’ve curated high-
impact, limited-availability offers that drive both value 

and volume. This year, we’re pleased to bring the 
program back and are encouraging all of our vendor 
partners to consider this opportunity.

Pallet Alley

Door Crashers
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Marketing Support
Email Marketing Support 
Premium Booths

Expo Product & Pricing Guide
All Booths

In Season Support
Premium Booths

Showcase
All Booths

All participating vendors will be included in the 
Expo Product & Pricing Guide, shared with custom-
ers ahead of the Virtual Expo to support product 
discovery and advance purchasing planning.
Additionally Pre-Expo promotions will include fea-
tured vendor announcements and new product 
highlights to drive awareness and engagement  
before launch.

Available exclusively to premium booth partners, 
Eddi’s Wholesale will offer an additional 5% discount 
on top of vendor promotions during a month-long 
campaign in 2027, supporting sales during the Expo 
and beyond.

All vendors will be part of the Expo only showcase, 
with Premium Booths receiving better placement 
and more products displayed.

Premium booth vendors will receive featured place-
ment in pre-event email marketing, showcasing their 
brand and any special promotions.
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Program and Terms Information 

Please provide us with the freight terms, pricing terms and early order terms if applicable.

The following information must be submitted in Excel format 

Product Code
• Description
	 Item description with product size/color/weight/dimensions

• Additional Product Information 
	 If applicable please submit additional technical details by SKU 

• Case Quantity 
	 Pallet/inner/master case quantity when applicable

• Highlight Changes to Products
	 Changes to case quantities, bar codes, sizes, etc must be noted

• UPCs and Case Codes

• Distributor Regular Cost and Expo Special Cost 

• Power Pallet Items 
	 We will continue promoting volume buys on our online show when the vendor offers deep discounts

• Display Breakdowns 
	 Detailed breakdown with prices, and cost for empty display rack if applicable

• Indicate New Items and Discontinued Items

• Country of Origin (US Vendors)

Program/Pricing Info

Vendor Program/Pricing information to be submitted by July 31st, 2026
Submit pricing information to steve.h@eddiswholesale.com
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Online Booth Overview

Vendors to Manage via Online Portal
In order to get access to the Online Portal, you must first register for the show at eddisvirtualshow.com 
using your VENDOR NUMBER. It can be found on any P.O. that you’ve received from Eddi's Wholesale Garden 
Supplies as illustrated in the image below. 

Once you’ve registered, you will receive an automatic E-mail 
from the Perenso platform providing you with prompts to 
set up your log in credentials. If you do not see the E-mail 
in your inbox within 2 hours, please check your junk-mail 
folder. If you still do not receive the email, please reach out 
to Perenso at showsupport@perenso.com and they will  
resend it to you.

Once you’ve accessed the show portal, we encourage you 
to go to the cloud booth setup (IMAGE 1 - Page 14) and 
update your Vendor Profile (IMAGE 2 - Page 14) with the 
correct address (1) and provide e-mails and/or phone  
numbers of your reps (2) for customers to use in case they 
want to get in touch off-line. 

Please note: All booths for the EXPO must be complete 2 weeks BEFORE the Expo starts.
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Digital Booth Options

Standard Booth - $2,500 CAD
EARLY BIRD - $2,000 CAD
• Standard Booth in main show area

• Cover image, company info, and digital attachments on booth page

• Product showcase with optional “Special” and “New” product tags

• Standard presence in the Product Showcase (5 highlighted products)

• Standard presence in Pallet Alley (6 highlighted deals)

• Participation in our 2027 Spring Booking program

Premium Booth - $3,500 CAD
EARLY BIRD - $3,000 CAD
• Highlighted Logo on rotation in Expo main Lobby

• Cover image, company info, and digital attachments on booth page

• Product showcase with optional “Special” and “New” product tags

• Premium presence in the Product Showcase (15 highlighted products)

• Priority Pallet Alley positioning (unlimited highlighted deals)

• Participation in our 2027 Spring Booking program

• A Highly targeted Mail Campaign showcasing Premium Booth partners

• Pre-presented to 4 national buying groups before the show

• Collaborative Month Long Promotion in 2027 (5% discount added)

All payments made in full by Cheque, EFT or Credit Card (3% fee applies) by July 18th, 2026 for 

JULY 18th Early Bird Discount
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Online Booth Overview

On this page you can update information about your company (3), upload a logo (4)  
as well as a cover photo (5). 

IMAGE 1

IMAGE 2

Vendor cover photo and logo
• Cover photo dimensions: 1165px by 500px in .jpeg or .png format  
	 (this is to ensure customers don’t have to scroll too far down to see the products)
• Logo dimension 205px by 100px in .jpeg format or .png format
• File size limit is 20MB

1

2

4

5

3
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With the 2026 Expo taking place online, product imag-
es will play a critical role in the selling process. Eddi’s 
Wholesale continues to maintain and refine its image 
database to ensure customers have access to clear, up-
to-date visuals.
For the 2026 Expo, all available product images will be 
uploaded alongside the Programs/Pricing. Once your 
program/pricing information and images have been 
processed and uploaded to the Perenso platform, you 
will receive an email confirming that your booth imag-
es are ready for review and editing.

Please note: 
•	Vendors are responsible for reviewing and confirming 
	  that all product images are accurate.
•	Vendors must upload images for any new or updated  
	 items.

Product Image Specifications

Additional downloadable PDF's or images may 
be added in the additional content area (6), you 
can also embed YouTube or Vimeo Video (7).
Please note: Files must be under 20MB.

Attaching Supporting Documents and Videos

Online Booth Overview

6

7
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Uploading images
There is a bulk image upload function available on the platform (1). Once the Digital booth is set up, HYFMCA will 
provide a “cheat sheet” that shows what images were uploaded, what the manufacturer’s number is on those 
images, and what the HYFM Number is as well. 

Missing or Updated Images provided by the Vendor MUST: 
• Be 1200 x 1200 pixels in Jpeg Format
• Be on a White background (not cropped out)
• Named as HYFMCA product numbers (the Cheat sheet will have Both Manufacturer’s number and HYFM 		
	 Number for referencing purposes)

The Bulk image algorithm (2) is tied to the HYFM Number, so if done correctly, the Image upload will be very easy 
to implement. Multiple images can be loaded per item using a (Space)~# (ex. HYFM# ~2, HYFM# ~3, etc.) at the 
end of the image name. Video walkthroughs will be available at a later date on the hyfmvirtualshows.ca website.

Online Booth Overview

1

2
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Visual Walk Through
General booth set up guide 
Click on the icon to the right to view a video tutorial on 
how to set up your booth. You can also copy and paste 
this link into your browser:

 
https://youtu.be/d9aa3GW9ws8

Vendor Tutorials
Click on the image above to look through 14 helpful 
videos in the Cloud Show - Vendor playlist by Perenso.  
You can also copy and paste this link into your browser:

https://youTube.com/playlist?list=PLoeoy5h7z7TEJAA9PzcG8_Jn5vqkirehX
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